Basic Concepts – Media

1. Media construct our culture. 
2. Media messages affect our thoughts, attitudes and actions. 
3. Media use “the language of persuasion.” 
4. Media construct fantasy worlds. 
5. No one tells the whole story. 
6. Media messages contain “texts” and “subtexts.” 
7. Media messages reflect the values and viewpoints of media makers. 
8. Individuals construct their own meanings from media. 
9. Media messages can be decoded. 
10. Media literate youth and adults are active consumers of media. 
11. The human brain processes images differently than words. 
12. We process time-based media differently than static media. 
13. Media are most powerful when they operate on an emotional level. 
14. Media messages can be manipulated to enhance emotional impact. 
15. Media effects are subtle. 
16. Media effects are complex. 
17. Media convey ideological and value messages. 
19. Our media system reflects the power dynamics in our society. 
20. Most media are controlled by commercial interests. 
21. Media monopolies reduce opportunities to participate in decision making. 
22. Changing the media system is a justice issue. 
23. We can change our media system. 
24. Media literate youth and adults are media activists. 
